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IN THE
OHIO ELECTIONS COMMISSION
Clifford O. Arnebeck, Jr., Esq. § Case No.
1021 E. Broad St.
Columbus, OH 43205 Exhibit:
Complainant,

V.

Partnership for Ohio’s Future
230 East Town St.

P.O. Box 15159 RECEIVED

Columbus, Ohio 43215-0159
olumbus, Ohio 0CT 2 8 2010

Respondent. OHiQ Es55110K8 GOMMISION

AFFIDAVIT AND COMPLAINT

STATE OF OHIO )
) SS:
COUNTY OF FRANKLIN )

I, Clifford Arnebeck, having been duly cautioned and sworn, state as follows based upon
personal knowledge:

1. This is a two count complaint against The Partnership for Ohio’s Future an affiliate of the
Ohio Chamber of Commerce that replaced Citizens for a Strong Ohio against whom I litigated
between 2000 and 2005.

2. The first count is that the expenditures of The Partnership for Ohio’s Future are not truly
independent but rather had been coordinated with the Republican candidates, their agents,
committees, parties and their de facto coordinated national campaign being directed by Karl
Rove. As such the expenditures of the Partnership for Ohio’s Future constitute in-kind
contributions which are properly subject to the limitations prescribed by Ohio law for political
contributions.

3. The second is for the false statement contained in the advertisements of the Partnership for
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Ohio’s Future: “not authorized by a candidate or candidate committee.” This statement is false
and is made with either knowledge of the falsity of the statement or with reckless disregard as to
the falsity of the statement, all for the purpose of influencing a candidate election.

5. Some background information is necessary in regard to this complaint. That background is
part of the basis for my personal knowledge of the matters addressed. The broader context of
this matter as laid out below also provides evidence of the coordination between the donors and
the candidates and their campaigns which supports a finding of probable cause as to both counts
of the complaint.

6. During the 2000, 2002 and 2004 election cycles I represented The Alliance for Democracy
and American Friends Service Committee of Northeast Ohio in complaints before the Ohio
Elections Commission concerning the elections to The Supreme Court of Ohio against Citizens
for a Strong Ohio and Informed Citizens of Ohio, organizations functioning as extensions of the
Ohio Chamber of Commerce.

7. During the 2004 election cycle I also represented individual voters and The Alliance for
Democracy in challenges to the presidential election and the chief justice election before the
Ohio Supreme Court and, in the case of the presidential election, continued to pursue that matter
in United States District Court in Columbus. I also represented the NAACP National Voter
Fund in defending it against a Republican racketeering claim under the Ohio corrupt practices act
against the NAACP and other voter registration groups in a case that was brought in Wood
County, Ohio.

8. In 2006 I filed suit in United States District Court in behalf of various civil rights groups and
a youth organization in regard to an ongoing conspiracy by Ohio Secretary of State Kenneth
Blackwell and others to deprive blacks and young voters of voting rights and to manipulate vote
counts to their disadvantage.

9. In 2007 I issued document hold notices to the Ohio Chamber of Commerce in connection
with the contemplated state RICO claim under the Ohio Corrupt Practices Act in connection with
. corrupting elections in Ohio with corporate money.

10. In 2008, specifically July 17, 2008, I issued further document hold notices to the United
States Chamber of Commerce and to the United States Department of Justice in regard to
documents and .in regard to e-mails of Karl Rove that originated out of the White House. This
was also in connection with the contemplated state RICO claim in which we identified Karl Rove
as the principal perpetrator in an Ohio racketeering conspiracy. We also identified Rove's
computer guru Michael Connell as the key witness in regard to the full scope of this activity.
The document hold notices were accompanied by a news conference calculated to bring these
activities to the public attention.

11. Within days of this news conference, an anonymous tip, deemed credible by our cyber
security expert who was both a friend and political and professional colleague of Mike Connell,
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was delivered to me to the effect that Karl Rove had threatened witness Michael Connell. The
nature of the reported threat was to induce Michael Connell to "take the fall" for the theft of the
2004 presidential election. Michael Connell had a contract with Kenneth Blackwell to set up the
website in the Secretary of State’s office and handle various aspects of the state computer system
for tabulation of votes in both the 2004 and 2006 election cycles. Mike Connell brought
SmartTech, the company that hosted a broad spectrum of Republican websites including the
presidential campaign website for George W. Bush in 2004, the Republican National Committee,
into the Ohio Secretary of State's office. Connell and SmartTech were also involved with other
third party groups holding themselves out as independent from the Republican Party and the
Republican campaign, including but not limited to Swift boat Veterans for Truth.

12. Tadvised law enforcement authorities, investigative press corps, and federal court chambers
of the reported credible threat against the key witness that we had identified.

13. I proceeded to seek and obtain a court order requiring Michael Connell's attendance in
federal court in Cleveland for the argument of his motion to quash the subpoena which we had
served upon him. The court ordered the deposition to go forward on the day preceding the 2008
election. I deposed him as ordered by the court. In his deposition it was clear that Michael
Connell had no intention of taking the fall for the theft of the 2004 presidential election.
Furthermore, when pressed with appropriate follow-up questions, Michael Connell appeared to
be a person who would not lie under oath.

14. On December 19, 2008 Michael Connell died in a plane crash returning from Washington,
DC to his home Akron Canton Airport.

15. The anonymous tipster had identified Enterprise Alabama as the center of Rove’s election
stealing operation. In September 2008 I contacted intelligence investigative reporter Wayne
Madsen for information about Enterprise, Alabama. He directed me to John Caylor, an
investigative reporter for Enterprise. [ talked to Caylor on September 10, 2008 and he related a
variety of stories about organized crime activity in Enterprise.

16. On March 4, 2009 I was contacted by a retired Florida police officer named Doc Tomkiel
urging me to protect John Caylor who was then in Washington, DC seeking witness protection
status of the Department of Justice. I contacted Caylor and agreed to take his dying declaration,
as, among other things, a protective mechanism.

17. I briefed a federal magistrate judge in a pending case in federal court and three attorneys
from the Ohio Attorney General's office in regard to John Caylor's testimony. Caylor spent
some 30 years studying the criminal racketeering enterprise named The Enterprise after
Enterprise, Alabama. I made Caylor’s testimony available to the FBI. I also filed with the
federal court a notice of this submission of Caylor's dying declaration under seal.

18. In September 2009 letter was mailed to the Federal Bureau of Investigation in Cleveland by
a person using the pseudonym of Mark Felt. With this letter was enclosed what purported to be
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an operations report on the termination of Michael Connell as a national security threat. The
letter indicated that six copies had been sent out, and one of those copies was sent to me. I have
attached a copy of that letter.

19. In the earlier part of 2010 I received a letter from Brad Smith as the election attorney for the
Ohio Chamber of Commerce in regard to the possible termination of the document hold notice to
the Ohio Chamber of Commerce in view of the Citizens United States Supreme Court decision in
January of 2010.

20. I indicated to Brad Smith that we were proceeding to organize a private action under the
state RICO statute in the event that the State of Ohio and the U.S. Justice Department did not
agree to take up the task to hold accountable Karl Rove and Tom Donahue with respect to an
election corruption enterprise that we believe began in 2000, in which Donahue committed funds
to Rove and Rove committed government deregulation and everything else that business wanted
in the course of a George W. Bush administration. This election corruption enterprise had both
a state prong focusing upon creation of "business friendly" state supreme courts and a federal
component focusing upon controlling the presidency and the United States Senate to assure
appointment of "business friendly" Supreme Court justices.

21. I have a confidential source who personally witnessed Karl Rove and Tom Donohue
coordinating their activities to determine the outcome of a state Supreme Court election.

22. The importance of Michael Connell's demise is that he was a non-criminal professional
actor who had been the architect of the computer aspects of this corrupt enterprise who, when
pressed, would tie together the full spectrum of this enterprise as the activities of a single
enterprise and as a coordinated pattern of activity directed by Rove. Attached is Bob Fitrakis’
article in the Free Press on Michael Connell as Rove's computer guru.

23. In the current election cycle the election corruption enterprise of Rove and Donahue is being
manifested through the influx of billionaire/global corporate money where the actual source of
the funding and speech is concealed. It is also being spread across the full spectrum of
campaigns that will determine not just the composition of Congress for the next two years but
also the composition of state apportionment boards that will draw the lines that will determine
the partisan mix of state legislatures and state congressional delegations for the next 10 years as
well as the state courts and possibly the U.S. Senate with the effect of further curtailing the
ability of the Democratic President to secure confirmations to the U.S. Supreme Court and other
high offices of his choices for those offices. It is also being spent exerzise partisan control over
the Ohio Supreme Court.

24. Karl Rove has admitted as recently as in his interview with Bob Schieffer on CBS's Face the
Nation on Sunday, October 24, 2010, that he is asking for the money. What he does not say but
is clear from the background is that he is doing so as an agent for the full spectrum Republican
national campaign to maximize their influence and control of governments for the next 10 years.
See NPR report of October 27, 2010 and New York Times “Pro -G.O.P. Groups Prepare for Big
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Push at End of Races” and New York Times “Large corporate donations help U.S. Chamber of
Commerce influence politics: Analysis.”

25. Thomas Donahue as head of the United States Chamber of Commerce has been quite
outspoken and proud of his accomplishments in delivering vast sums of money to Karl Rove and
to Karl Rove's operations often through nonprofit corporate entities the names of which conceal
the identity and character of the actual contributors.

26. Asreported in the Wall Street Journal by Jim VandeHei on September 11, 2001, VandeHei
was able to obtain four one million-dollar checks that had been given to the United States
Chamber of Commerce for use in their campaign to influence state Supreme Court elections.
The four companies identified were Wal-Mart Stores Inc., DaimlerChrysler AG, Home Depot
Inc. and the American Council of Life Insurers. The 2005 final hearing before the Ohio
Elections Commission on the complaint of the Alliance for Democracy against Citizens for
Strong Ohio and the Ohio Chamber of Commerce, Chip McConville, the designated witness for
the Ohio Chamber and Citizens for Strong Ohio admitted that the United States Chamber of
Commerce had spent $3 million in their expenditures to influence the O'Donnell/Resnick
Supreme Court race. Inasmuch as Ohio and Mississippi were the primary target states for the
US chamber in the 2000 election cycle and expenditures in Mississippi were reported as being
approximately $1 million it would appear that one fourth of the US chamber's expenditure in the
Ohio campaign was from a foreign corporation. In a meeting I had with Lloyd Mahaffey of the
United Auto Workers he told me that when representatives of Daimler Chrysler were confronted
by the union concerning their expenditures to influence the Ohio Supreme Court race in 2000 as
reported by the Wall Street Journal, their representatives assured Mahaffey that the decision to
make that contribution was made in Germany.

27. The manifestation of this that is within the jurisdiction of the Ohio Elections Commission is
in the secret corporate money being infused into two of the Ohio Supreme Court elections in an
amount and in a way which will determine the outcome of those elections unless the public is
informed before the election of the probable fact that these are illegal in-kind contributions to
these campaigns, in violation of R.C. 3517.102, R.C. 3517.105 and R.C. 3599.03. If the corrupt
nature of this coordinated rather than independent expenditure of funds is not exposed, the court
will in all probability return to a one party Republican monopoly of the Ohio Supreme Court.

28. It should be noted that Supreme Court Justice Paul Pfeiffer, while a Republican, vigorously
condemned the Chamber attack on Justice Resnick in the 2000 election cycle, and has been a
consistent outspoken critic of the corporate spending to influence the state Supreme Court
elections. Furthermore, in universal acknowledgment of his independence and integrity as a
jurist Republican Party spokesmen such as former Governor Taft had expressed displeasure and
disinterest in supporting the candidacy of Paul Pfeiffer even though he was seeking reelection as
the Republican candidate on the Ohio Supreme Court. And, the Democratic Party has not
nominated a candidate to oppose Senator Pfeiffer's reelection in either the 2004 or 2010 election
cycles. Other than another Republican justice, Justice Douglas, who served on the court through
2002 the other Republican justices have not rejected or criticized the expenditure of corporate
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money to support Republican only judicial candidates deemed "business friendly" by the United
States and Ohio Chamber of Commerce.

29. On June 1, 2001, I was confidentially informed by a member of our joint Alliance for
Democracy/Common Cause/Ohio litigation team against the Ohio Chamber of Commerce and
United States Chamber of Commerce in connection with their attack upon Justice Resnick in the
2000 election cycle that a reliable confidential informant had reported that there had been a series
of meetings during 2000 among the leaders of the various branches of Ohio government,
including the chief justice, Moyer and Governor Bob Taft in which there had been a consensus
that something had to be done about justice Resnick and the "gang of four" on the Ohio Supreme
Court. Furthermore, I was advised that there had been a meeting of Chief Justice Tom Moyer
and Republican candidate Terrence O'Donnell, the challenger to Democratic Justice Alice Robie
Resnick with Andy Doehrel the president of the Ohio Chamber of Commerce.

30. The current beneficiary of this advertising, Maureen O'Connor, served as Lieutenant
governor at the time Governor Taft was actively soliciting funds for Citizens for a Strong Ohio.
Though a lawyer, like Governor Taft, Maureen O'Connor did not speak out in opposition to the
Chamber’s attack ads against justice Resnick as Reginald Jackson, in his capacity as President of
the Ohio State Bar Association, called upon all lawyers and judges to do. Furthermore, Maureen
O'Connor advertised on her 2008 website the fact that she had spoken to the AIG Corporation.
AIG and the Starr Foundation were headed at the time by Hank Greenberg who contributed in
excess of $17 million to the United States Chamber of Commerce Institute for Legal Reform, out
of which the Chamber’s advertising to influence state Supreme Court elections was funded.

31.. In the current advertising by the Partnership for Ohio's Future the ad states that it is not
authorized by a candidate or candidate's committee. The statement is false and is being made
with knowledge or reckless disregard of its falsity for the purpose of influencing a candidate
election, in violation of Ohio Revised Code 3517.21(B)(10). The ads are plain and simply
campaign ads in support of the candidacies of Republican candidates O'Connor and
Lanzinger--together or separately. The varying expenditure level appears to be based upon
polling data indicating how much advertising is needed to ensure the victory of each of those
candidates in the current cycle. The funding and the advertising are authorized by the candidates
in every sense other than formally and officially, in violation of R.C. 3517.102 and R.C. 3517.20.

32. Consistent with the national strategy of Rove and Donahue The Partnership for Ohio's
Future has reneged on the Ohio Chamber's commitment made after the 2000 election to disclose
the name names of donors to what they claimed to be there independent expenditures for issue
advertising.

33. A finding of probable cause to believe that this secret money is an in-kind contribution to
these campaigns will alert the public to the nature of the source of this money before the election.

34. Further, a finding of probable cause will enable private parties seeking to uphold the
integrity of the election process to conduct discovery to prove their case which under the Ohio
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racketeering statute must be done as a prerequisite to an assertion of criminal liability on the part
of Partnership for Ohio's Future for making illegal expenditures to influence a candidate election
in coordination with, rather than independently of the candidates for the election.

WHEREFORE, e plaintiff respectfully requests that respondents be found in violation of Ohio

revised code sections 3517.102, 3517.105, 3599.03, 3517.21(B)(10) and 3517.20 and that may be
appropriately sanctioned.

FURTHER AFFIANT SAYETH NAUGHT

Clifford O. Arnebeck, Jr. (0033391)

Sworn to and subscribed before me this 28th day October 2010.

W, M Mﬁ"‘
0 o iy,

Meredih C. Morlrty, Aomey AtLaw  Notary Public
% NOTARY PUBLIC - STATE OF OHIO
My commission hes no expiration date
Sec. 147.03R.C.
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for Ohio’s Future

230 East Town Street « P.O. Box 15159 » Columbus, Ohio 43215-0159
614.228.4201 - 614.228.6403 Fax

October 21, 2010

Mr. J. Curtis Mayhew

Campaign Finance Administrator
Ohio Secretary of State

180 East Broad Street — 16 Floor
Columbus, OH 43215

Dear Mr. Mayhew:

Enclosed is Form 30-E. Independent Expenditures Made by Individuals, Partnerships or Other
Enilies. This form is beingfitaed by the Partnership for Ghio’s Future (the Partnership), an Ohio
corporation. It reflects independent expenditures made by the Partnership through October 13,
2010 related to the General Election.

These independent expenditures were made in accordance with the U.S. Supreme Court’s
January 2010 decision in Citizens United v. Federal Elections Commission. Since Ohio law does

not require reporting such expenditures we have opted to voluntarily report them on Form 30-E.

* Should you have any questions about this report, please fee! free to contact me.

Sincerely,

\_/ ché Pre51dent

Eﬁclosgrg: F orm 30-E
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Political Cover

Major Business Lobby
Wins Back Its Clout
By Dispensing Favors

Some Members Can Hide
Behind Chamber's Name

To Pursue Private Ends

Targeting ‘Unfriendly’ Judges

By Jim VanceHE! .
Staff Reporter of THE WALL STREET JorsmmAL'
WASHINGTON-—Last summer, Philip
Anschutz, chalrman of Qwest Communlca-
tions International inc., wanted te defeat
leglsiatton that could have prevenled his
company from expanding overseas. But
the blllionatre tnvestor, who shuns public.
ity, preferred to keep a low profile. :
Enter Thomas Dcnghue, president of the
1.S. Chamber of Comunerce. Jir Danchue,
- wnccensidered Mo An-
schutz a potentlal s1
mliflion denor to the
chamber, eagerly pro-
({ posed a solutlon: His
! organization would
. stepupltseflortstode-
- rall ‘the legistatlon,
‘and it would keep Mt.
Anschutz and hls asso-
lates fully Informed.
It wasn’t the [irst
o AN {Ime Mr. Donchue had
e e 0 helped a  ecrporale
w' chieftaln out of a jam.
By selectively of ferlng such personalized as-
sistance, the 62-year-old execullye has
transformed Lhe way the natlon’s flagship

i -bustness organizatton does business. Since
: taking over the U.S. Chamber of Commerce
* four years ago, he has more than doubted

thegroup’s fund-ralsing tally to§100 mlitlon
annually. His most striking innovatlon has
been to offer Individual companies and in-
dustries the chance tousethe chamberas a
means of anonymously pursuing their own

“political'ends.

Internial chamber doctiments reviewed
by The Wall Street Journal show that the
organization has created several special
accounts to take in money for projects on
behalf of individual companies or groups
of companies with a common policy goal.
In some cases, lhe money is spent just
days after it comes in the deor. The chain,
ber, like many nonprofit organizations,
isn't required to report the sources of its
funding, which makes it an attractive vehl-
cle for those such-as-Mr. Anschulz who
somelimes like to operale under the radar.

- Mr. Anschutz couldn't be reached for com-

ment.

-fénds the chamber's special projects, say-
ing alt of then e consistent with the orga-
nization's pro-business misslon and its role
as an adyocate for thie Anierican business
cémmunity at large. And; he adds, none of
‘thern éonflict with the Interests of any of the

- ehamber's 150,000 -dués-paying member
conipanies. “The chamber {3 nol for sale.”
My Donohuesays, thoughrhe adds that heis

- constantly marketing s lobbying and tegal
services to companies who could use them.

_ Many ¢ompanies are buying. Last [all,
for example, Wal-Marl Stores Inc., Daim-
lerChrysler AG, Home Depol Inc. and the
American Councll of Life Insurers all
kicked In ${ miilion each for one of the
cliamber’s special projects: a TV and dl-
recl-malt advertlsing campaign aimed at
‘helping elect business-{riendly judges.
The participants had al} been targets of
costly lawsuits, and the chamber's cam-
palgn gave them a way to fight back—with-
out disclosing thelr identities. That al-
lowed them, among other things, to avdd
altraciing the attention ol the nalion's
trial lawyers, who were spending millions
of their own lo help elect plaintilt-friendly
judges.

‘Fixdng’ the Systein

Wal-Marl spokesman Tom Willlams
says his company jolned the campalgn be-
cause “wea're-alwoys looking Tor ways lo
drive dowti costs for our business and save
meney [lor our custemers.” He says that
the fzct that Wat-Marl's sponscrship of the
ads wouldn't be made public didn't figure
into its decision. Nor did the prospect of
anonymity sway the ACLI, says Phil
Anderson, a spokesman for the Washing-
ton-based trade group. Rather. he says,
the group wanted to “get people to make
dit(erent political decisions™ and “fix~ the

legal system.

"Finally.” says Mr. Donohue, the “busi-
nesscommunity is finding cut™ that class-
actioh lawsults are “sucking Lhe vitality out
of thelr abllily to develop products and do
business” without ending up in court. "And
somebody—thank you very much—was
smart 2nough to organize” the campaign.

Although Mr. Donochue promised con-
{ributors anenymily in the effort, some
balked. General Moters Corp., which con-

tributed $250,000 to defeat product-liability

legistation, “told them-that our {moneyl
cannct be Used in judiclal races,” says GM

spokesman’William H. Noack. “We did nol |

think {t was appiopriate,” because GM
doesn't typically -contribute such “soft
money™ {0 political ¢campalgns. )

Still, Mr. Donochue raised more than $5
million for judicial campaign ads in Michi-
gan, Mississippl. Ohio, Indiana and Ala-
bama. Many of the targeted judgeshad ren-

dered verdicts against one or more of the ,

compantles contributingtothe effort. In Mis- *

sissippi, where the chamber spent about §1
million on the state's Supreme Court elec-

tions, ftstill is engaged in a court battleto

protect the identilies of its donors.

In mid-September, a few weeks after the
money earinarked for the judicial races
starting rolling in, Bruce Josten, one of Mr.

Pleasc Tura to Page AG. Colwmnn }
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Busmess Lobby Recovers Its;

C'anlmued h'om Pupe Al ;
Donohue’s ctosest collesgues, Approached
more than a doren pharmaceutical compa-
nies. He usked them lo pony up more than 1
miltlon tach torun a separate set atads un-
der the chamber’s banner, The idea yas to
heip delend the views of GOP cundidates

&t slded with Ihe tndustey in the debale
vver 4 Medicare prescriplion-drug benefit.
Al the time, Demoacrals wece pounding
Republican candidates and the diug imhins-
ity for nol supporting the initialive, which
covld have loweared drug prices az well 25
drug-company profits. The Industry, argu-
ing that the tegislatinn would kitiits Incen:
tives o invest in new deugs, struck back,
launching a series of ads thronghits trade
group. Bul many GOP leadets considertd
e ads ingflective. Mr. Josien says he'of-
tered drug-company executives a “betler
mesyenger” —the chamber. The ider thal
Lhe chamber wotld seem to be a less self-
mieresied spokesman than the drug trade
assocl acion wasn'] 8 “tough sell,” he adds.
Rleveil drug makers, Including Merck
& Co. and Bristol-Myers-Squibb Ca., con-
Uributed $1.22 minton each to the cam-
paign, inlernal chamber documents show.
Schertng-Plough Corp., whichisn’t a mem-
ber of the chamber, chipped in a similar
amouat. The companjes were asked o
wire the money to the chamber, which, in
turo, patd medla-buying companies to
place the TV ads under "the U:8. Chamber
al Commecre” Iogn. The chamber cob
tecied a total of §15 miltion between Sept.
22 anc Ocl. 27..as the aua'began alring.
The pharmaceulical companies wolild
neither conlirm nor deuy that they contrib-
uted lo the campaign. Roaskl Asinurt, »
~spokesman foc Sehenng Plough ys Jus
CADDANY “PTHATIS Y06, AN (49T Tactn.
3zt peiglile 2ebate of no 4 ldeas tal besy
represent the compary's point of view”
GO Btrategis's say the chambef's ads
helped Republican  candidales—~Reps.
Erate Fletcher of Kenlucky and Mike Rog-
ery of Michigan, {or ¢xampie—win In sey-
erul House wod Senate races where health
care was a2 -major lgsue. The ads 2ka
helped the candidales locus their own
spendng on glher issuex

‘Good for Getting Jt’

]

Mr. Donohue says the chamber's pouu-'
cal campalgns: benem alt:
'nenmamemmmummm _Busl-

ncrslnmames “We gdve theu\tmnsto
do this, We gavéthem et 30

this, we showec them thaf Wi hiay ug- '
ugtlodolh.is. hesays At fof Ihéfund Tajs:

(ng,'says the sharp-longued, .Brooktyn na- '_

tive, “I'm good fop’ yemngl!"
(ndeed, fund raising has: beeu ‘Rnimpor”
tant part of Mr," Donphue’s crusade to re-
establish the chawiber. as.an infliential
player here in Washlngu:m The' group’s
prestige reached its peak- during tHe Re
agan years, because ol ity zealdis support
for the presidenl's supply-ilde economk:
program. But by the -mild-1990s.
gTOUp's clout had waned, Many of RS ames
trace the low point (o }934; when RichaFd

Lesher, Mr. Donohue's: decesso:-, Bl
dorsed, Hulmy;cpn e nats
. hzalth-zare P

amoog -his membérs. : s
When My. Donohue; nlormtr leader ol
the American Trucking Atsociations: look
Y097 ALLar T
eF's retifement, e ‘pisdged-ta’ df!pcl 1Yy
he satd was the chamber's mage &é "4
sleePiny giant, mlsstng. in action from |

. many Important baflies.”
_Over lhe next lew yeqts he hnred a .

slable o Tobtyhtr, mainly Repavlican
sideg 1o the. GOP-conttalled Congrass, and

- a new team of palicy €xperts. During Ihe

same period, the chamber staried (o draw
a growing percenlare of ity members and
conirinutors from smong the ustlon's big
gest componies. Those companles helped
the chamber valse $£35 mition tn 2000 for
general operstions, up sharply rom 8 mil-
tion four years ago, anid kicked in enother
$20 niltion foc special pmjects.

Mr. Donohie has benelited along the
way. He says his salary 1his year will top
11 milltion, aboul twice ilsat of his predeces-
sor. The chamber also will spend another §1
militon this year {0 Jease and nwm (he eighl.
sen private Jef thal it keeps &1 Mr. Dono-
hue's disposal under terms of his rontract.
The executlve, who rides around Washing-
lon In & ehaulfeured Lincoin, is known for
throwing some af the city’s most favish
parties on the chamber's behaif. At vne
recent fete st the Nutional Bulldlay Mu-
seum. pop star Broee Hormby provided
the entertamment.

Late last year. Mr. Donchue landed 2
seal on the Qwesl board 2nd stock optlons
{n the company worth 370,000, He akso

" 'stl¥ on the hoards of Sureise Asxiated Liv-

tng lnc.. XM Satelile Rad% Holdings Inc.
and Uniog Padflc Carp. “1 operale at the
game level 8y CBOs. They expect me L0 he
on botrds,” Mr. Dunohue says.

Mr. Donohue feeis he hag become so
visinle hat he pays searlly compantes to
sweep his house, plfice and business cars
for wire:tapging devices s olien as twice
2 year. tears that trial tawyers a1
agents rom China or Cuba might be try-

"Tools’.of the Trade

Mr. ["‘no; ve 5335 B3 Siane and parties

Gra fittle more than tools tg help nim raise
moce money and mak3 the chamber lhe
most’ powerful huttnéss 1sbby in town.
“Are we fitore powerful? Damn right we
°he says, The chamber, he adds. con-

tlnua to spend the vast mayrity of its
money oo bread and-buller issues Lhat ap-
pesl fo most of its membets: {reet trade,
lower {axes and regulatoey and legal re-
form. But he ‘maXkes no spologles for the
group's &pgrésstve efforts on behall of
some of its deepest-pocketed constituenls,

" Take, lor example, {18 service to Ford
Motor Co. and other major aulo makefs in
 the wake of last yeac's recali of 6.5 miflion
«F\rinom tirex. Firestone tire fatlures on

: rer yehlcles had been lmipil-
atedfnml eaths of mure thas 100 Amexi-
nspired a fecvent tru
phg. McCaln of An-
307 } g:slahon 10 sub-
ANUfachirers of defeclive

producl: ' é c?;nﬁal penalfies.

The legisiatlon-could have exposed the
automukers to billons of dollars innew law-
sults and might hnvelnnnencedpmdtxt tia-
blilty eases tn other tndustries. Mr. Josten,
. the chamber's execullve vice president,
- yeached out o the Alltance of Automobile

Manufacturers, {he Rubber Manyfaclurers
A¥soctation, which represems firg, mpkers.
And wyer. Vidar

;-$enieq- ttre’ mu Bﬂdgesmnﬂﬁmlode

.-Ine, mebp
, Mrilostén : coueguesmnunted 2
. lobbying: aﬂoﬂ against-ihe McCain

"M vtn -t
/the’House mm% “an slternattve. |

hat phovided busliess with tar more pra-
:ﬁm Trom Yawkdis. The alternative mea.
’ w3 signed {nto law by President Clin-
fon six days be!orc the 2000 election.

Schwarta; whe: repee~i b

5B GAP, wifes . '
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ruc $1506.000 {rom Fnrd andtsn 000
ba\m;ercrxryster Ford felt it would

miote elfective to work with a broad-
bused coalilion of companles™ with con-
mon’ [iiterests rather than on is nwm, says
compm) ‘spokeswothan Ellen Dlckson.

. Several manufacturers and insurance
comuamel also contributed to the Institule
for Legnl Reform. Wdl-Mait aud Ingurer
Aggon USA Inc., for insiance, cachkicked
ln‘n m!llwn. Whlle ‘Stale: Form Mitial

il Cos._confributed
“ theamatl-

Raised Eyebrows
Around the same lime, the chamber's
. .campalgn on behat! of Mr. Anschutz was In
tull swing. It wag urging lawmakers to re-
jectabiltiniroduced by Scnai?ﬂlz}iolnngs.
a South-Carctina Democral,;
have barfed partiatly state: éwn'é' :
eomg @_e_s,such ‘as:Detitsthe; on.
trofymerging Wil F i § AL ecdm’ ﬁ'f‘m Mr
Ansehiulz's Qwest was Amioig severs] com-
pasifes that had expressed interestin merg-
{ng:with Detltsche Telekom.
-1 Tirst, My, Donohue's decizion 10 0p-
. posg: (he-tegisiation. “raised g Yot of ¢ye-

-organlzalion s seqilor-ollicial
-Aher typically avolds taking a
 eould lietieng-of its membefs,
" barder !elecom nrergérs wer, likely to pro.

bmws af .»me chamber. saytone of nu-
The cham-
psltion that
and cross-

duce -bath winners and losers. Put Mr.
Donokhise say; he'teit thnlg\phal expansion
wiis goodifor the entire telecom {nduslry,
not just the-handful of companies invotved
it the Dentsche Telékom talks.

Fot help, Mt :Douohug’approdched the
compafied 1nvolved ln Ahditak
"Telekomi - rebulféd “hie 15" dppehl“fo
tion. But Vol 'am “Wirdless, which
wisIn adé’é‘nned negotiations with the Ger-
man company, agreed to fain the chamber
and gave.it $100,000. Qwest joined, loo,
and xieked it $100,004. Spokesmaen for both
compantes -sald-.-thelr contributlons
weren't related to thie* “10bbylng tampalgn.

~ Ineariy Qctober, Mr, Donohwue got ARL-

John _Sweseney (o fojn him st a

to dénounce the legisia-

llon uba ‘The U.S. economy. That lelt

the measiire as good as dead. Deutsche

Teiekom cpnpleted its merger with VoleeS-
tream earfier this year

Mr. Donohue is stiit hoping to (alk $1
mittlon out of Mr. Ansclutiz and dazens of
other business leaders. “We're only aboyt
a.thicd of the way of where'we are going 10
geb betore - 1.-get .oul of here,” says Mr,
Donchue, “Wa're go ng to get bizzer {and] .
sicohger”
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A Web Of GOP Influence

These groups style themselves as independent, grass-roots organizations, though they are tightly interconnected.
The network is behind a slew of campaign ads this fall.
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Campaign activity numbers are as of early October.
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'Independent' Groups Behind Ads Not So

Independent

PETER OVERBY and ANDREA SEABROOK

October 27, 2010

textsize A A A

These are the final frantic days of the campaign season. From Missouri to Hawaii, New York to
California, political groups are jamming in their last attacks. lt's a banner year for attack ads — and the
organizations making them — partly due to the sea of cash unleashed by a Supreme Court decision

early this year.

1
Mapping The Connections

See how some of these self-styled independent, grass-
roots organizations are interconnected.

INTERACTIVE: A Web Of GOP Influence

Advocacy groups have popped up all over the
country, raising and spending millions of dollars —
without having to name their donors. Never before
has so much of the congressional election
campaign been waged by groups that operate
independently of the parties and candidates.

But in reality, those so-called independent groups
may not be so independent after all.

Who Are They?

The groups often bear ambiguous names —
Americans for Job Security, Crossroads
Grassroots Policy Strategies, the 60 Plus
Association. Many of them live through the

generosity of anonymous donors. The ambiguity and anonymity blur the public understanding of who

these groups are.

So let's start with who they say they are.

One of the biggest players is American Crossroads, which has run ads like one in upstate New York

that says Democrat Scott Murphy "broke our trust.”

]
Quiz: Understanding Ads

To explain more about how these "independent” groups
work, we made one up. Listen to the ad from the
fictional nonprofit organization and then answer the
questions below.

Credit: NPR

htin://www nnr.oro/templates/storv/storv.php?storvid=130836771&ps=rs

"Now he wants our vote again? Fool us once,
Scott. Shame on you," it says.

Its sister organization, called Crossroads
Grassroots Policy Strategies, or Crossroads GPS,
describes itself as a "grassroots advocacy
organizatioﬁ that is committed to educating,
equipping and mobilizing millions of American
citizens."

Another group, Americans for Job Security, calls
itself "the only independent, bi-partisan, pro-

10/28/2010
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business issue advocacy organization in

Question 13 America." It's running an ad in southwest Virginia
that says Democratic Rep. Rick Boucher "has
Who made the ad? failed to protect our jobs."

"Now it's time Rick Boucher loses his," it adds.

4. John Smith's Opponent
And then there's the 60 Plus Association, which

B.  AmericansForApples says it's a "non-partisan seniors advocacy group."
It has an ad in Pennsylvania that says Rep. Chris
C. £ United Apple Workers Union Carney, a Democrat, "betrayed us. He supports

Pelosi's agenda 91 percent of the time."

With these advertisers and others, the same
words come up again and again: Grass-roots.
Nonpartisan. Independent.

“Check Snswer

Their ads seem to imply the groups are
homegrown. But every single one mentioned here
is based within 20 minutes of Capitol Hill. Most of
them, in fact, are in just two office suites.

Credit: Andrea Seabrook/NPR

As for their independence: It would be illegal for them to coordinate their attacks with the candidates
they're helping, or with Republican Party committecs. -But among themseives, they're proud of the way
they synchronize their efforts.

"If one group puts an ad on television in a certain congressional district, they let everyone else know
that," says Jonathan Collegio with American Crossroads. "This way they don't double up on the
advertising."

e What They Do
View The Ads

Aniericans for Job Security is behind this ad, running in
Virginia. Find links to other ads below.

This teamwork didn't happen by accident. But it's
hard to grasp just how interconnected these
secret donor groups are — so it may help to take
a look at this map.

More Ads
60 Plus Association
American Action Network
American Ciossroads

In addition, here’s an example using someone
you've heard of: Karl Rove, President George W. Bush's top political strategist.

Rove co-founded American Crossroads, which later set up Crossroads GPS. Together they've run ads
in at least 30 races around the country. They both use the same media services firm to buy airtime for
their ads, Crossroads Media, which isn't related to them.

http://www.npr.org/templates/story/story.php?storyld=130836771&ps=rts 10/28/2010
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Other clients of Crossroads Media include House
Republican leader John Boehner, the Republican
National Committee, and the Republican A
Governors Association, or RGA.

This fall, the RGA received a donation of $3.5
million from Bob Perry. You might recognize that
name, since Perry helped to fund the Swift Boat -
Veterans for Truth ads against presidential
candidate John Kerry in 2004.

This fall, Perry made another donation: $7 million
to American Crossroads, the group co-founded by
,,,,, : Karl Rove.

P | oooroz @

H
[

Source: YouTube

This clearly isn't a bunch of individual,
independent groups — as you can see from the map. It's one big network: a Republican campaign
- operation, working outside the official party.

I The Other Side
Funding An Attack

Ad: How The Money This is not a new strategy. The cash flowed freely — and often in secret —
Flowed In 2008 two years ago. Except then it was mostly in support of Democrats. Back in
Twozyears ago. NPR 2108, NPR traced cne network from its funders, including 2 unici and liberal

traced the money going
to a pro-Demccratic
"independent” political
group that put out an ad
attacking Republican
presidential nominee

financier George Soros, to an anti-war coalition and an attack ad against
Republican presidential candidate John McCain.

But what Democrats developed, Republicans have mastered.

John McCain. A big reason why: money. Early this year, the Supreme Court ruled that
corporations could spend unlimited amounts of money in partisan politics,
g;asgv;;hﬁhl;ﬂtoxgy and Republican advocacy grcups iiave been flush with cash ever since. At
Relaied Story: "the beginning of October, they had outspent Demgcratic groups by a 9-1
Independent Group Airs margin.

Anti-McCain Ad
March 6, 2008

Democrats, including President Obama, are trying to make up for it by
rallying the liberal base against that corporate money — but that can backfire, says Collegio of
American Crossroads.

"In the eight days following President Obama's remarks, we actually raised more than $13 million," he

Where did much of money come from? Well, while American Crossroads has to disclose its donors,
Crossroads GPS does not. it's a legal loophole that looms larger this year than ever before, even for
those that claim to be grassroots organizations.

And it's enabled Republicans to build a wide and rich campaign network outside their party.

http://www.npr.org/templates/story/story.php?storyld=130836771 &ps=rs 10/28/2010
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One last example of how just tightly the web is woven: B. Wayne Hughes made a fortune in the self-
storage business. He sits on the board of the American Action Network. The way the group is
organized, it's unclear how much he's given to it. But he recently gave $1.5 million to American
Crossroads, just as the ad campaigns were ramping up.

That group says on its website: "We believe that a new direction for America starts with you — not with
clever political ads, consultants and slick fundraising pitches.” ‘

Related NPR Stories

INTERACTIVE: A Web Of GOP Influence
No Opponent, But Big Money In lllinois Justice's Race Oct. 26, 2010
Subvertizers? Name The New Breed Of Political Group Oct. 23, 2010
'‘Cookie-Cutter' Ads Dominate, Coast-To-Coast Oct. 20, 2010
MESSAGE MACHINE: Fact-Checking The Ads Oct. 28, 2010
Independent Group Airs Anti-McCain Ad March 6, 2008
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NPR reserves the right to read on the air and/or publish on its Web site or in any medium now known or unknown the
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Conny Countie (Conny) wrote:

Every single day NPR continues to show it extreme leftist bias. Does anyone think for one
minute these "reporters" would ever do a similar connect the dots chart on the left and the
Democrats (hello George Soros, "non partisan” Brennan Center, NCAAAP, Unions, etc)?
Where was your 2008 chart?

You can fool scme of the people some of the time but your firing of Juan Williams opened the
eves of many who thought NPR was fair and objective=Now they know better. It is an outrage
that one cent of-my tax dollars is paying for your liberal nonsense.

Thursday, October 28, 2010 1:37:54 PM

Recommend (0) Report abuse

Emily Watson (EmilyWatson) wrote:
Who made the ad? | don't see the appropriate choice...

John Smith's Opponent
Americans For Apples

1.
5
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October 24, 2010

Pro-Republican Groups Prepare Big
Push at End of Races

By JIM RUTENBERG
OVIEDO, Fla. — The anonymously financed conservative groups that have played such a crucial
role this campaign year are starting a carefully coordinated final push to deliver control of

- Congress to Republicans, shifting money among some 80 House races they are monitoring day
by day.

Officials involved in the effort over the midterm elections’ final week say it is being spearkeaded
by a core subset of the largest outside conservative groups, which have millions of dollars left to
spend on ielevision advertisements, mailings and phone calk for five potentially decisive Seiate
races, as well as the scores of House races.

Bolstered by a surge in last-minute donations and other financial support, outside liberal

groups and unions say they are stepping up their response in advertising and get-out-the-vote

efforts, but remain largely outgunned by the scale and sophistication of the operation
_..supporting Republican candidates.

A vivid picture of how outside groups are helping Republicans across the country can be found
here in central Florida. The incumbent Democrat, Representative Suzanne M. Kosmas, had a
nearly four-to-one fund-raising advantage over her Republican challenger, State Representative
Sandy Adams, at the end of September.

Ms. Adams, low on cash, has not run a single campaign commercial. But a host of outside
groups have swept in to swamp Ms. Kosmas with attack ads, helping establish Ms. Adams as
- -thefavorite without her havingto spend on television.

httn-/farwrw nvtimes.com/2010/10/25/us/politics/25erouns html? r=1&nacewanted=nrint 10/728/2010
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Many of the conservative groups say they have been trading information through weekly
strategy sessions and regular conference calls. They have divided up races to avoid duplication,
the groups say, and to ensure that their money is spread around to put Democrats on the
defensive in as many districts and states as possible — and, more important, lock in whatever

| gains they have delivered for the Republicans so far.

“We carpet-bombed for two months in 82 races, now it’s sniper time,” said Rob Collins,
president of American Action Network, which is one of the leading Republican groups this
campaign season and whose chief executive is Norm Coleman, the former senator from
Minnesota. “You're looking at the battle field and saying, ‘Where can we marginally push —
where can we close a few places out?””

Democrats said the conservative groups were upending some of their best-laid plans in several
important races, like here in Florida, especially those in which they had been counting on the
financial advantages their candidates had over lesser-financed Republicans at the beginning of
the general election.

Filings with the Federal Election Commission over the weekend show that one Republican
group, American Future Fund, has purchased more television advertisements attacking
Representative Bruce Bialcy, Democrat of To wa, who was expecting an easier path to re-
election. Another group, the 60 Plus Association, reported spending more than $150,000
against Representative Solomon P. Ortiz, Democrat of Texas, who has been considered a likely
victor in November against his cash-short challenger, Blake Farenthold.

“As you know, they have been dumping tens of millions of dollars of secret money into these
campaigns,” Representative Chris Van Hollen of Maryland, the chairman of the Democratic

-Congressional Campaign Committee, said in an interview. “I would say the outside groups have
shuffled the deck in a number of these races.” '

The coordinating effort is led out of a nondescript office suite just blocks from the White House,
where two groups formed with help from Karl Rove — American Crossroads and Crossroads
GPS — share space with American Action Network, a nonprofit advocacy group. Together those
strategists had already committed nearly $45 million for advertisements among them,
-according to Democratic advertising monitors’ best estimates. That does not include millions
more being spent to get voters to polls through mailings, phone calls and text messages.

httn-//amans nutimes eom/2010/10/25me/malitice/?85oronng html? r=1Lnacewanted=nrint 1N/72M7010
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“Their office suite — which has been deluged with incoming messages from nervous donors
asking for progress reports or offering advice — is also the site of the weekly strategy sessions,
which have up to roughly 25 representatives from other Republican groups active this
campaign season, participants say.

- -Asecondary hub is in Alexandria, Va., at the office of the Crossroads groups’ political director,
Carl Forti, a protégé of Mr. Rove’s whose company does communications consulting for
Americans for Jobs Security and the 60 Plus Association, which have spent more than $12
million between them this election cycle.

Working from color-coded master spreadsheets — one of which was obtained by The New York
Times — the conservative groups are now closely monitoring polling in 80 House races that
they judge crucial to ensuring a Republican majority. Based on those results, the groups have
started to place their final advertising bets in ways carefully coordinated to fill openings left by
the more financially limited official party and candidate committees.

In several cases, officials with the outside groups said, they intend to force Democrats to spend
money in districts they presumed safe; in others, they said they would wipe out financial
advantages Democratic incumbents were counting on to stave off strong challenges from
underfinanced opponents.

“We're going to continue to have a very strong presence on the Senate and in each of the key
House races where we’ve played a big role,” said Steven Law, the president of American
Crossroads and Crossroads GPS.

.- The groups, he said, are planning “an expansion of that effort, where we see holes and gaps.”

“ Over all, they said, their moves are most acutely focused on those races determined to be the
most critical in securing Republican Congressional control, rather than on tantalizing but long-
shot attempts to defeat Democratic nemeses like Representative Barney Frank of
Massachusetts.

Both sides reported seeing an influx of new spending by liberal outside groups that had
generally been subdued until now — a late-stage cavalry effect that Mr. LaW called “alarming
from my vantage point,” though he wondered if it was coming a bit late.

http://www.nytimes.com/2010/10/25/us/politics/25groups.html? r=1&pagewanted=print 10/28/2010
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A group called Women’s Voices. Women Vote Action Fund, recently began a significant
advertising campaign against Ken Buck in Colorado, the Republican challenger to Senator
Michael Bennet; Commonsense Ten, a liberal group that had been mostly focused on Senate
races, has started a new advertising campaign to help Mr. Braley of Iowa.

- “It’s clear that both institutional donors and individual donors dug deep over the last two or
three weeks, and it will make a difference for sure,” said Jim Jordan, a strategist with
Commonsense Ten. “But when we look back at the totality of it all we will still be outspent on
electronic media six- or seven-to-one.”

In Florida, a review of records at the local NBC affiliate, WESH, shows that a succession of
outside groups bought time for waves of anti-Kosmas advertisements, an anonymous, attack-ad
relay race.

““They are not required to disclose who they are,” Ms. Kosmas said. “Therefore it’s impossible to
connect them to their real agenda.”

Mr. Van Hollen sought to attach any Republican success on Election Day to the corporate
benefactors backing the groups. “They are going to be very much indebted to these special
interest groups that have come inio thess races,” he said.”

In an e-mail, Representative Pete Sessions of Texas, the chairman of the National Republican
Congressional Committee, accused Mr. Van Hollen of focusing on the anonymous donors as a
way to “distract voters with scare tactics and side topics” rather than issues like jobs.

He added, “We appreciate the lawful work of any organization that is committed to working
towards our geal of retiring Nancy Pelosi,” the House speaker.

This article has been revised to reflect the following correction:
Correction: October 26, 2010

An article on Monday about organizations that are spending money to influence the November
elections misidentified one liberal group that recently began an advertising campaignin Colorado
~_against Ken Buck, a Republican seeking to dé}gat Senator Michael Bennet. It is “Women’s Voices.
- Women Vote Action Fund,” not “Women’s Voices Women Vote.” (The actioﬁﬁind issetup asa

http://www.nytimes.com/2010/10/25/us/politics/25 groups.html? r=1&pagewanted=print 10/28/2010
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legally distinct organization from the group called “Women’s Voices. Women Vote.” Under tax and
campaign finance rules, only the action fund may engage in certain political activities.)

httn-/anxmar nuvtimec cam/2N10/10/2 5/ma/mnlitice/?25oronns himl? r=1 & nacewanted=nrint 10MNR/I2010



Large corporate donations help U.S. Chamber of Commerce influence politics: Analysis Page 1 of 6

Fx E

+

CLEVELAND.COM

Everything Cleveland

Large corporate donations help U.S. Chamber of Commerce
influence politics: Analysis
Published: Thursday, October 21, 2010, 8:48 PM  Updated: Thursday, October 21, 2010, 9:03 PM

&h
ik The New York Times

Emnes

iew full size
S i C i Associated Press

In this Aug. 4, 2009, photo, the United States Chamber of Commerce building is seen in Washington.
During the worst of the economic crisis, the nation's most powerful business lobby pleaded with Congress
to prop up financial institutions and stimulate the economy with hundreds of billions of dollars in borrowed

money to stave off an economic disaster.

ERIC LIPTON, MIKE McINTIRE and DON VAN NATTA JR., New York Times
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Prudential Financial sent in a $2 million donation last year as the U.S. Chamber of Commerce launched a

national advertising campaign to weaken the historic rewrite of the nation's financial regulations.

Dow Chemical delivered $1.7 million to the chamber last year as the group took a leading role in
aggressively fighting proposed new rules that would impose tighter security requirements on chemical
facilities.

And Goldman Sachs, Chevron Texaco and Aegon, a multinational insurance company based in the
Netherlands, donated more than $8 million in recent years to a chamber foundation that has helped wage a

national campaign to limit the ability of trial lawyers to sue businesses.

These large donations -- none of which were publicly disclosed by the chamber, a tax-exempt group that
keeps its donors secret -- offer a glimpse of the chamber's money-raising efforts, which it has ramped up
recently in an orchestrated campaign to become one of the most weli-financed critics of the Obama

--administration and an influential player in this fall's Congressional elections.

Such donations suggest that the recent allegations from President Barack Obama and others that foreign
money has ended up in the chamber's coffers miss a larger point: The chamber has had little trouble finding
U.S. companies eager to enlist it, anonymousiy, to fight their political battles and pay handsomely for its

heip.

And these contributions, some of which can be pieced together through tax filings of corporate foundations
and other public records, also show how the chamber has increasingly relied on a relatively small collection

of big corporate donors to finance much of its Washington agenda.

The chamber makes no apologies for its policy of not identifying its donors. It has vigorously opposed
legislation in Congress that would require groups like it to identify their biggest contributors when they

spendv money on campaign ads.

Proponents of that measure pointed to reports that health insurance providers funneled at least $10 million

to the chamber last year, all of it anonymously, to oppose Obama's health care legislation.

"The major supporters of us in health care last year were confronted with protests at their corporate
headquartersf protésts and harassment at the CEQ's homes," said R. Bruce Josten, the chief lobbyist at the
chamber, whose office looks out on the White House. "You are wondering why companies want some

protection. It is pretty clear."
Critics target ramped up political activity

The chamber's increasingly aggressive role -- including record spending in the midterm elections that

supports Republicans more than 90 percent of the time -- has made it a target of critics, including a few

http://blog.cleveland.com/nationworld_impact/print.html?entry=/2010/10/large_corporate... 10/28/2010
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local chamber affiliates who fear it has become too partisan and hard-nosed in its fundraising.

"When you become a mouthpiece for a specific agenda item for one business or group of businesses, you
better be damn careful you are not being manipulated,” said James C. Tyree, a former chairman of the
Chicagoland Chamber of Commerce who has personally backed Republicans and Democrats, including

Obama. "And they are getting close to that, if not over that edge."

But others praise its leading role against Democrat-backed initiatives, like health care reform, financial
regulation and climate change, which they argue will hurt U.S. businesses. The Obama administration's
"antibusiness rhetoric" has infuriated executives, making them open to the chamber's efforts, said John

Motley, a former lobbyist for the National Federation of Independent Business, a chamber rival.

"They've raised it to a science, and an art form," he said of the chamber's pitches to corporate leaders that

large contributions will help "change the game" in Washington.

As a nonprofit organization, the chamber need not disclose its donors in -
More about influence

its public tax filings, and because it says no donations are earmarked for

specific ads aimed at a candidate, it does not invoke federal elections More about Obama

rules requiring disclosure.
More about government

Tax returns delete donor names More about politics

The annual tax returns that the chamber releases include a list of all Ohio political news:
donations over $5,000, including 21 in 2008 that each exceed $1 million, Cleveland.com/open
one of them for $15 million. However, the chamber, as it is allowed by .

More business news:

faw, omits the donors' names. Cleveland.com/business

But intriguing hints can be found in obscure places, such as the corporate ~ More national news:
. . o . ) Cleveland.com/nation
governance reports that some big companies have taken to posting on
their websites, which show their donations to trade associations. Also, the
tax filings of corporate foundations must publicly list their donations to other foundations -- including one

run by the chamber.

These records show that while the chamber boasts of representing more than 3 million businesses, and
having approeximately 300,000 members, nearly half of its $149 million in contributions in-2008 came from
45 donors. Many of those large donations coincided with iéB—inng or political campaigns thét potentially
affected the donors.

Dow Chemical, for example, sent its $1.7 million to the chamber in the past year to cover not only its annual
membership dues but also to support lobbying and legal campaigns. Those included one against legislation

requiring stronger measures to protect chemical plants from attack.

http://blog.cleveland.com/nationworld impact/print.html?entrv=/2010/10/laree corporate... 10/28/2010
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A Dow spokesman would not discuss the company's reasons for the large donation, other than to say it

supports the chamber's work.

Prudential Financial's $2 million donation last year coincided with a chamber lobbying effort against elements
of the financial regulation bill in Congress. A spokesman for Prudential, which opposed certain proposed
- restrictions on the use of financial instruments known as derivatives, said the donation was not earmarked

for a specific issue.
But he acknowledged that most of the money was used by the chamber to lobby Congress.
"I am not suggesting it is a coincidence," said the spokesman, Bob DeFillippo.

Murdoch's News Corp. gives $1 million

~-More recently, News Corp. gave $1 million to support the chamber’s political efforts this fall; Rupert
Murdoch, the chairman, said it was in best interests of his company and the country "that there be a fair

amount of change in Washington.”

Business interests also give to the chamber's foundation, which has worked to shield businesses from
“lawsuits, along. with-promoting freé trade. Its tax filings show that seven donors gave the foundation at least
£17 million between 2004 and 2008, about two-thirds of the total raised.

These donors include Goldman Sachs, Edward Jones, Alpha Technologies, Chevron Texaco and Aegon, which
has U.S. subsidiaries and whose former chief executive, Donald J. Shepard, served for a time as chairman of

the U.S. Chamber of Commerce's board.

Another large foundation donor is a charity run by Maurice R. Greenberg, the former chairman of insurance
giant AIG. The charity has made loans and grants totaling $18 million since 2003. U.S. Chamber Watch, a
union-backed group, filed a complaint with the Internal Revenue Service last month asserting that the
chamber foundation violated tax laws by funneling the money into a chamber "tort reform" campaign

favored by AIG and Greenberg. The chamber denied any wrongdoing.

The IRS complamt raises the question of how the chamber picks its campaigns and whether it accepts

donations that are mtended to be spent on specmc |ssues or political races.
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The chamber says it consults with members on lobbying targets, but that it does not make those decisions

based on the size of a donation or accept money earmarked to support a specific political candidate.

Endorsement decisions, chamber officials said, are based on candidates' votes on a series of business-

related bills and through consultations with the chamber's regional directors, state affiliates and members.

To avoid conflicts of interest, individuai busiressas o not play a role in deciding on which races to spend the
chamoer's political advertising dollars. The choices instead are made by the chamber's political staff, based

on where it sees the greatest chance of getting pro-business candidates elected, chamber executives said.

"They are not anywhere near a room when we are making a decision like that,” Josten said, of the
companies that finance these ads.The chamber's extraordinary money push began long before this election
season. An organization that in 2003 had an overall budget of $80 million, it is spending $200 million this
year, and the chamber and its affiliates allocated $144 million last year just for lobbying, making it the
biggest lobbyist in the United States. .

In January, chamber president Thomas J. Donohue, a former trucking lobbyist, announced that his group
intended "to carry out the largest, most aggressive voter education and issue advocacy effort in our nearly
100-year history."

The words were. carefully chosen, as the chamber asserts in ﬁl'ings with the Federal Election.Commission that
it is simply runBing issue ads during this election season. But a review of the nearly 70'cham5er—produced
ads found that 93 percent of those that have aired nationwide that focus on the midterm elections either
support Republican candidates or criticize their opponents.

$10 million spent in week on Senate, House races

And the pace of spending has been relentless. In just a single week earlier this month, the chamber spent

http://blog.cleveland.com/nationworld_impact/print.html?entry=/2010/10/large_corporate... 10/28/2010
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$10 million on Senate races in nine states and two dozen House races, a fraction of the $50 million to $75
million it said it intends to spend overall this season. In the 2008 election cycle, it spent $33.5 million.To
support the effort, the chamber has adopted an all-hands-on-deck approach to fundraising. Josten said he
makes many of the fundraising calis to corporations nationwide, as does Donohue. (Both men are well
vcompensated for their work: Donohue was paid $3.7 million in 2008, and has access to a corporate jet and

chauffeur, while Josten was paid $1.1 million, tax records show.)
But those aggressive pitches have turned off some business executives.

"There was an arrogance to it like they were the 800-pound gorilla and I was either with them with this big

number or I just did not matter," said Tyree, of Chicago.
Another corporate executive, who asked not to be named, said the chamber risks alienating its members.

"Unless you spend $250,000 to $500,000 a year, that is what they want for you to be one of their pooh-
bahs, otherwise, they don't pay any attention to you at all,” the executive said, asking that the company not
be identified.

Chamber officials acknowledge the tough fundraising, but they say it has been necessary in support of their

goal of remaking Congress on Election Day to make it friendlier to business.

"It's been a fong and ugly campaign season, filled with partisan attacks and political squabbling," William C.
Miller Jr., the chamber's national political director, said in a message sent to chamber members this week.

"We are all tired -- no doubt about it. But we are so close to bringing about historic change on Capitol Hill."

© 2010 cleveland.com. All rights reserved.
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Behind the firewall: Bush loyalist Mike Connell controls Congressional secrets as
his email sites serve Karl Rove
July 29, 2008

In 2001, Michael L. Connell of GovTech Solutions, L.L.C., a notoriously partisan GOP operative and
Bush family confidant, was selected to re-organize the Capitol Hill IT network. Under the guise of
selecting a female-owned IT company (Connell’s wife Heather is listed as the owner), former
Congressman and convicted felon Bob Ney reportedly arranged for Connelil to be the man behind the
firewall for the U.S. House of Representatives. Connell’s role and activities need to be investigated by
putting Connell under oath and examining how arguably one of the country’s most zealously partisan
IT specialists managed to iand the contract and be allowed access to this electronic communication
system.

Initially, Connell’s forays into partisan politics had very public ups and downs. Connelt got his big
break in 1987 as a staff member for former CIA Director and Vice President George H.W. Bush’s
successful campaign for president. He programmed and developed an advanced delegate tracking
system for Republican National Convention in 1988. With no presidential campaign in 1990, Connell

. emerged in partisan politics, this time in a well-publicized scandal. On November 11, 1990, Senator

Dan Coats (R-IN) fired Connell for his role in a “push polling” scheme that Coats denounced as “clearly
unethical.” Next, Connell resurfaced as a congressional staffer and mouthpiece as U.S. Rep. Martin R.
Hoke’s (R-OH) Communication Director in 1993-4.

In 1996 election year, Connell’s back at partisan campaign IT activity. His newly formed New Media
Communications began providing design makeovers and software for Republican candidates and

= grganizations in Ohio and Illinois. Public records reflect that he specifically worked on implementing

databases anid web servires for john 3onner’s (R OH) rreadom:Project PAC, John Kasich’s {R-OH)
Pioneer PAC, and Dick Armey’s (R-TX) Majority Leaders Fund. Also during this period he did computer
work for right-wing ideologue David Horowitz’s Center for the Study of Popular Culture and the
website FrontPageMag.com.

Tom Brazatis of the Cleveland Plain Dealer described Connell as “an Internet consultant in 1998 for
the winning campaigns of governors Bob Taft in Ohio and Jeb Bush in Florida.” The article stated that
Connell told the Plain Dealer that he had been hired to do “special internet projects” for George W.
Bush. “Connell declined to be more specific,” noted the Plain Dealer’s 2000 article.

After Jeb Bush won the governor’s office, Connell received varicus Fiorida IT contracts from the
governor’s office, Florida Department of Education and Community Affairs, and did computer work for
the Florida Republican Party. A few months after Bush’s 1998 Florida victory, New Media
Communications merged with GOP lobbyist and operative Thomas J. Synhorst and formed DCI/New
Media L.L.C. in Richfield, Ohio. Synhorst is listed as a co-founder of GovTech. Connell designed
Jeb.org, JebWear.com, and GOPWear.com during that election cycle.

“I'm loyal to my friends and I'm loyal to the Bush family...” read a Connell quote in Inside Business
magazine, November 2, 1999.

Crain’s Cleveland Business reported when Connell created GovTech Solutions in 2001 he told them he
had “...dstcidad to roll out a separate company for its political work because government and --

- corporations are ‘two animals different enough to have it make sense.”” Connell told Crain’s that his
“GovTech Solutions is the only private-sector company to gain permission from HIR [House
Information Resources] to place its servers behind the firewall”

One has to wonder about the implications of the premier partisan campaign IT man, steadfastly loyal
to the country’s most well-known security-industrial complex and CIA family, serving as the man
behind the U.S. Congress’ firewall.

According to the Federal Election Commission, Connell’s company New Media Communications



received more than $800,000 from the Bush-Cheney Re-Election Campaign between January 2003
and October 2004. During the same period New Media Communications brought in $1.2 million in
contracts from Republican congressional candidates, political parties, and the National Rifle
Association, according to the Akron Beacon Journal on November 24, 2004.

SourceWatch notes that Connell developed the websites for the House Intelligence, Judiciary, Financial
Services, Ways and Means, and Administration Committees. According to SourceWatch, Connell
teamed up with R. Rebecca Donatelli, Chair of the D.C.-based Campaign Solutions, to form Connell
Donatelli Inc. (CD Inc.) as a specialized online advertising agency in July 2004. One of CD, Inc.’s first
activities was to become the registrant, administrator and tech organizer for the anti-Kerry group
Swiftboat Veterans for Truth’s website swiftboatvetsfortruth.org.

Connell also handled the IT system work for the Bush-Cheney Re-election Campaign and worked for
Secretary of State J. Kenneth Blackwell in designing the system that allowed the real time outsourcing
of Ohio’s presidential vote count to a Chattanooga, Tennessee server site. The blog ePluribus Media
deserves great credit for breaking this key story. The Tennessee servers at the old Pioneer Bank
building was a massive repository of Republican and conservative websites.

An article about Connell’s partisan IT activities in George W. Bush’s hometown newspaper, the
Crawford, Texas Lone Star Iconoclast, invokes the specter of the Watergate scandal. It notes that
“There’s Ohio in 2004 when his [Connell’s] company (SmartTech) ran election results through his
computers before releasing them to Ken Blackwell’'s Secretary of State office.”

The Iconoclast pointed out in that December 18, 2007 article entitled “Plumbers 2.0” that top Bush
operatives, including Karl Rove, emailed plans for dismissing eight U.S. attorneys using the accounts
set up by Connell gwb43.com and georgebush.com. As ePluribus Media put it, “In the virtua} worlds of
computer security, networking and email, the lines separating the inner workings of the current
government in Washington D.C. and the outer world of partisan politics exist only in theory.”

The IT cybérstructures created by Conneil remain in place ior the 2008 election. On FebrLlary 22,
2008, the Akron Beacon Journal reported Conneii’s team helped develop the John McCain for President
website, just as it helped create the website for the last two Bush presidential campaigns.

While the Republicans tell us to pay no attention to the man behind the congressional firewall, that
he’s just another government contractor, Connell is thinking long-term. When asked by Campaign and
Elections magazine in June 2004 what he wished to be doing in ten years, he replied that his goal was
to be in a “senior position” in the campaign to elect Rick Santorum president of the United States. He
. -also cited among his political heroes, Saint Paul because he ™. . . leveraged Roman citizenship to fuel
the expansion of the early church” and he cited George W. Bush becatise he had “the courage to
publicly share his faith.”

Bob Fitrakis has a Ph.D. in political science and was an election observer in the Ohio 2004 general
election and Ohio’'s 2008 primary. Originally published by The Free Press at http://freepress.org.
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Supervisory Special Agent o Aug 31, 2009
Federal Bureau of Investigation

Federal Office Building

1501 Lakeside Ave

Cleveland, OH 44114

Re: Michael Connell, Homicide, N9299N
Enclosed is a document that is not Supposed to exist. The AMD is desigﬁed to mimié
existing aircraft components in order to thwart investigations. You may be able to find
evidence of it in the static port system. '
Connell was not NST.
Sincerely,

Mark Felt

Six cc’s
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Subject: NST, KCGS, NO29ON

e 02:30, 19/12/08, directed to KGCS to neutralize
NST in DC FRZ, Piper Saratoga, N9299N

a2pproacned on foot
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